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Program Outcomes 

1. Prepare students to join the media workforce and make a difference 
by producing gender equitable content 

2. To groom students’ personalities, soft skills, critical thinking, 
creativity to empower them to be equal in the industry 

3. To gain expertise in their respective associated core areas besides 
media skills 

4. To gain hands-on experience in video production 
5. To be able to create entrepreneurial opportunities for women 
6. To create generations of independent thinkers and opinionators 

Program Specific Outcomes 

The Master of Arts Media & Communication Programme will prepare its graduates 
to achieve:  
1. Understand scope of media and communication in a contemporary society. 
2. Know the historical perspective on evolution of media to present day. 
3. Examine role of media communication in day-to-day social and cultural life. 
4. Develop skills of production in words and visuals. 
5. Produce work reflecting the expertise organized during the programme 

Course Outcomes 
M. A. MEDIA & COMMUNICATION Semester-I 

Course 
Code 

Course Name Course Outcomes 

125001 Understandin
g 
Communicatio
n  

1. understand the concepts related to communication. 
2. Be able to examine role of communication in self to 

society.  
3. get acquainted with the trends in communication 

approaches and models 
4. Know about the basic concepts in Communication  
5. Gain understanding about basic concepts and 

terminology used in 
6. Understand different approaches used in human 

communication. 
7. Know about the evolution of models of communication.  

8. Gain understanding about different models for 
communication and mass communication 

9. Students will gain information on growth of different  
media and its role in society. 

10. understand  the role of self in communication 



125002 Introduction 
to Mass Media  

1. Know about the basic concepts in media communication. 
2. Understand different types of media used in human 

communication 
3. understand the concepts related to media and 

communication. 
4. get acquainted with the trends in media communication. 
5. Examine issues associated with media portrayal and 

representation 
6. gain information on growth of communication in human 

society. 
7. Understand role of media in communication 
8. Understand growth of different  media and their 

association with other factors in the society. 
9. Students will understand the issues of convergence, 

representation, propaganda and ethical issues in media 
studies 

125003 Audio 
Production 

1. understand the concepts related to audio communication. 
2. Be able to produce audio programmes on varied themes 

and formats.  
3. get acquainted with the technology for audio production 
4. Understand role of sound in day to day life. 
5. Listen, review and research audio programs and listening 

habits 
6. Understand the characteristics of sound. 
7.  be able to identify types of microphones, their use. 
8. Be able to use sound effectively 
9. Be able to understand and identify different types of 

music. 
10. Understand role of music in audio video production 
11. Be able to script and produce different types of audio 

programs 
125004 Journalistic 

Writing 
1. Understand the concepts related to news, journalism, 

factual communication. 
2. Be able to examine role of journalistic communication in 

society.  
3. Equip to write news stories for print as well as broadcast 

and online media 
4. Explore the ways in which news is crafted and put-forth 

among the masses. 
5. Study the attributes of quality journalism and the legal, 

moral and ethical issues which confront the free press.  
6. Critically examine event elements to be turned into a 

news story. 
7. Understand the role of News in public and personal 

domain and evaluate the future of this form. 
8. Integrate critical thinking, reading, and writing 

independently. 
9. Be able to research sources, evaluate credentials, and use 

various kinds sources required in News writing. 
10. Adapt writing to audience, context, and purpose by 



independently using rhetorical principles and journalistic 
concepts in varied, complex ways. 

11. Apply journalistic conventions to study the different 
styles of news writing 

12. Critically evaluate the role of Graphics and design in the 
world of journalism. 

13. Overview the concept of Design & Graphics and explore 
different styles within.  

14. Explore various media materials in context to their 
principles of their Layouts and Designs.  

15. Study various techniques required in print work 
publishing and getting hands-on experience with 
softwares. 

16. Examine the role of broadcast media in news writing. 
17. Overview the concept of Design & Graphics and explore 

different styles even in broadcast news presentation.  
125005 Visual 

Communicatio
n 

1. Understand the concepts related to design and visual 
communication. 

2. Be able to examine role of visuals in communicating in 
any society.  

3. Equip to read and design visual communication products 

4. Understand the difference between 
seeing and perception. 

5. Learn basics of visual theory and 
elements of visual design. 

6. Learn and apply basic principles of design and visual 
imaging. 

7. Learn to apply elements of 
typography and color in visual image.  

8. Use of design principles in moving images like television, 
animation, and film 

M. A. MEDIA & COMMUNICATION Semester-II 
225001 Research 

Methods and 
Statistics 

1. understand the concepts related to research. 
2. Be able to examine role of research in communication.  
3. get acquainted with the research process. 
4. Know about the basic concepts about research. 
5. Gain understanding about scope and importance of 

research. 
6. Be able to differentiate between different types and 

approaches to research 
7. Recognize steps and elements that constitute research. 

8. Understand scope and process of measurement in 
research 

9. Understand concept of sampling. 



10. learn about different tools and techniques for collection 
of data 

11. To compute and apply various statistical methods and 
use them in research 

 

225002 Media and 
Society 

1. Understand the concept of media in relation to its 

society. 

2. Study the interrelationship between media content and 

media audiences. 

3. Critically examine the role and influence of different 

media in society. 

4. To recognize different forms of media society 

relationship. 

5. To understand historical developments changing notion 

of media space 

6. Analyze the relation between users and digital 

communication technologies/new media content. 

7. How society uses technologies and process of/for social 

change. 

8. Understand the technological, social and cultural force that 

shapes communication structure. 

9.  Study the use and challenges of new media in digital 

marketing. 

10. Understand the formation of digital content with its cultural 

Dimensions of participation. 

11. Identify and critically asses the usage of media among 

the generation next. 

12. Understand  information policy, and the governance of 

digital content and infrastructure. 

225003 Introduction 
to New Media 

1. understand the concept of digital technology with its 

role in new age communication 

2. Study the creation of digital communication 

technologies, focusing on the emergence and the 

concepts in use. 

3. Critically analyze the new media with theoretical 

bearing along understanding its importance and 

constraints. 

4. To categories and classify different forms of new media. 

5. To understand historical developments in new media 

space. 



6. Analyze the relation between users and digital 

communication technologies/new media content how 

society uses technologies for social change. 

7. Understand the technological, social and 

cultural force that shapes communication structure. 
8. Study the use and challenges of new media in digital 

marketing. 

9. Understand the formation of digital content with its 

cultural dimensions of participation 

10. Identify and critically asses the usage of media among 

the generation next. 

11. Understand  information policy, and the governance of 

digital content and infrastructure. 

225004 Writing for 
Advertising 

1. Learn to write for selling and image making for 

advertising and public relations. 

2. Understand forms and elements of writing for 

persuasion and selling. 

3. Know varied applications like promotional writing, 

press releases, direct selling, copy writing, trans 

creation and so on. 

4. To recognize different forms of writing for persuasion. 

5. To be able to understand communication design 

processes 

6. To understand forms of print advertising and 

frameworks for writing. 

7. To recognize diverse applications of print advertising 

8. To understand forms of AV advertising and frameworks 

for writing. 

9. To recognize diverse applications of AV advertising 

10. To understand forms of digital advertising and 

frameworks for writing. 

11. To recognize diverse applications of digital advertising 

 Internal 
Elective- 
Media 
Appreciation 

1. Understand need and scope of media appreciation. 
2. Understand form-content-meaning of media messages. 
3. Examine relationship of media messages with the 

medium of delivery. 

M. A. MEDIA & COMMUNICATION Semester-III 
325001 Communicatio

n Research 
1. Understand need and scope of communication research. 
2. Recognize role of research and varied methods used in 

media organizations.  
3. Able to design and implement research exercises for 

diverse situations. 



 

325002 Advertising & 
PR 

1. Understand role and scope of advertising and public 
relations in society. 

2. Understand the association between various media 
organisations and advertising and public relation 
agencies. 

3. Able to design advertising campaigns, identify and assess 
PR strategies and understand working of advertising 
agency and PR firm. 

1.  
325003 Seminar- 

Trends in 
Mass 
Communicatio
n  

2. Work on their own in terms of library usage and 
presentation. 

3. Understand ongoing issues in media and communication 
in relation to theories and classroom processes. 

4. Able to theorise and present contemporary themes in 
media and communication 

325004 Media Laws 
and Ethics 

1. Understand role and scope of media laws in 
contemporary India. 

2. Recognise the association between ethics and laws and 
examining evolution of laws. 

3. Examine legal provision and practice of media in relation 
to Indian society. 

M. A. MEDIA & COMMUNICATION Semester-IV 
425001 
425002 

Media 
Planning and 
Scheduling/  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1. Know need and role of media planning in 
communication. 

2. Understand process associated with media planning. 
3. Recognise challenges for media planning and scheduling 

in the context of present media environment. 
4. Know about the basic concepts in media planning 
5. Understand relationship of media planning with other 

related concepts 
6. gain information about how to go about doing a media 

planning process. 
7. Examine varied concepts in media planning process. 
8. Explore media planning processes for different types of 

media vehicles 
9. Understand work flow within media organization with 

reference to media planning. 

10. Know communication decision making process within 
media organizations and for media planning. 

11. Understand contemporary challenges for media 

planning in present media scenario. 

12. Examine practices of media planning and scheduling in 



 
 
Media 
Management 

India. 
13. Understand need and scope of media as an industry and 

as a profession. 
14. Know various management functions within media 

organisations. 
15. Recognise the ownership structures and managerial 

processes in media organisations.  
16. Know about the basic concepts in management. 

17. Understand different techniques for project or 
programme review and evaluation 

18. Gain information on growth of communication in human 
society. 

19. Understand different ownership structures for 
organizations in general and media organizations in 
particular 

20. Understand various management functions in media 

organisations. 

21. Examine policy formulation and control processes 
within media organizations 

22. Know varied aspects impacting media organization.  
23. Examine economic dynamics of media business. 

425888 
425889 

Dissertation 
{Thesis and 
viva} 
Film 
{Presentation 
and viva} 

1. Apply their understanding of theory of research/media 
production in practice. 

2. Executing principles of research/film production in 
practice. 

3. Understand importance of group work and coordination 
in media sector. 

 
425999 Internship 1. Industry exposure helps students apply the 

acquired skills 
2. Enhance knowledge related to media production 

and content development 
3. Learn skills of collaboration and networking in 

the industry 
4. Groom to be a professional to join the media 

workforce 
 


