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SNDT Women’s University 

1, Nathibai Thackersey Road, 
Mumbai 400 020 

 
 
Course Name : 
 
Master in Education Management (MEM) 
 

 
Course structure : 
 
Scheme: Semester I 

 
Co
de 

No
. 

Subject Ho
urs 

Cred
its 

inter
nal 

external Total 
marks  

10

01 

Introduction to  

Education  
Management    

60 4 50 50 100 

10
02 

Principles & 
Techniques of Mgmt 

for Educational 
administrator  

60 4 50 50 100 

10

03 
 

Organizational 

behavior   

60 4 50 50 100 

10
04 

  Statistics in 
Education  

       management  

60 4 50 50 100 

10
05 

Research 
Methodology in 

Education 
Management                              

60 4 50 50 100 

 Total 300 20 250 250 500 
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SCHEME: Semester II 

 

Co

de 
No. 

Subject Hou

rs 

Cred

its 

inter

nal 

exter

nal 

Total 

marks  

20

01 

Curriculum Management  

    & Planned Change 

60 4 50 50 100 

20

02 

   Resource management 60 4 50 50 100 

20

03 

 Technologies for Learning   60 4 50 50 100 

20

04 

  Organizational Theories 

structure and Design in 

Education Management 

60 4 50 50 100 

20

05 

   Project: project report 

and viva 
 

60 4 50 50 100 

 Total 300 20 250 250 500 

 
SECOND YEAR  

 
SCHEME: Semester III 

 

Code 
No 

Subject Hou
rs 

Cred
its 

inter
nal 

exte
rnal 

Total 
marks  

CC3
001 

Emerging issues related to 
Education management  

60 4 50 50 100 

CC3

002 

Finance Management in 

Education System 

60 4 50 50 100 

CC3

003 

Organizational 

Development 

60 4 50 50 100 

CC3

004 

Quantitative Models in 

Education Management  

60 4 50 50 100 

Elec
tive  

Marketing 
Management in 

Education 

60 4 50 50 100 

 Total 300 20 250 250 500 
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 SCHEME: Semester IV 

Cod
e  

No 

Subject Ho
urs 

Cred
its 

inter
nal 

exte
rnal 

Total marks  

400

1 

Leadership in Education  60 4 50 50 100 

400
2 

Intern ship ( 120 x 2) 
= 

240 8 100 100 200 

400
3 

Dissertation - Education 
Management 

120 8 100 100 200 

 Total 300 20 250 250 500 

 
Note: cc = core courses. 

25 Marks, 1 credit, 15Hrs (1 lecture=1 hour) 
Elective- 

Introduction to marketing concept 

Marketing information system  
Performance and control 

Marketing of education services       
 


